Pantry Client Survey Results- Spring 2025
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e Whenasked about their produce preferences, most clients would like more of the current options given and/or
more seasonal produce. There is also a desire to have frozen produce.

e Over75%ofclientsresponded theyare pleased with what they receive, 25% would like more culturally familiar foods
and 15% would like to see more options for allergen-free foods and special dietary needs.

e The Community Market (67% prefer) and the Drive-Thru (75% prefer) models continue to rank similarly from
previous surveys and proportionally as we see the number families served also rising this past fiscal year.

e 89% of our clients travel by vehicle, 25% either take public transportation or walk to our Pantry.

Our next stepistoreach out to several clients by conducting brief interviews to dive deeper into some of the responses
given on the survey.

Our Client Advisory Council members and our volunteers were a tremendous help in conducting the surveys and
providing hours of dataentry. We will continue to keep the clientsinvolved in our programmaticdevelopment, strive to
make changes where possible, and as always continue to serve with dignity and respect.
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Q5 In the future, Beyond Hunger may provide different food distribution options. Rank the
following options from 1 to 3. Please write your response in the boxes provided.1 = Most
preferred option 2 = 2nd preferred option 3 = Least preferred option
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Q7 Which of the following best describes how you travel to Beyond Hunger (Select all the

apply)
8o% 67.93%
7<m
60%
60%
40%
30% 21.52%
20% g?’% 10.98%
10''b 0.76% 1.20%
0% I
Walking Pérsonal Rid ¢ from Public Rid¢ Share  senior
Vehicle friend or transportat (UberLyft, Ride
family lon (bus, etc.) service
tra.in) (Pace,O...

Q8 If you travel to Beyond Hunger using public transportation: How far are you willing to
walk from a public transportation stop to Beyond Hunger?
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